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LOGOS & LOCKUPS
CORE LOGO

Our logo may be used in red, black and
white. You should be aiming for contrast,
clarity and integrity of logo.

ADVICE: When choosing which colour logo to use,
consider the other elements in your communication
or design.

A light background should attract first and foremost
the red logo. A dark background may constitute the
use of the white (or keyline) logo — enabling a
‘reversed out’ appearance.

The black logo can be used for striking contrast on pale
background, or when greyscale or monochrome colour
is used. It may also be the logo of choice when working

with designers/printers on inversed or textured prints on

materials such as wood or glass (e.g. merchandise).

On photography, the red logo can be used, but
please ensure contrast and clarity or adjust to an
alternate colour accordingly.

Please do not use the logo in any other
unapproved colours.

Download the full suite
of St John logos
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LOGOS & LOCKUPS
CLEAR SPACE

MINIMUM SIZE

For clarity across digital and print applications our
logo should never be reproduced at any size below
the adjacent guidance.

CLEAR SPACE

To look its best, our logo needs space to stand out.
We have defined parameters to make sure no other
elements encroach on this clear space.
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1x

1x

St John Ambulance Australia Ltd

T: (02) 62953777 ABN 83 373110 633
10-12 Campion Street, Deakin ACT 2600 E: enquiries@stjohn.org.au ACN 633 627 899
(PO Box 292, Deakin West ACT 2600) W: www.stjohn.org.au RTO number 88041

St John | HERE TO HELP

26 March 2025

Lorem ipsum dolor sit amet, consectetur adipiscing elit nam nisi tellus.

Dear Name Surname,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam nisi tellus, aliquet ut nisl et, volutpat fringilla elit.
Aenean elementum, odio ut elementum ultrices, nisl justo dapibus urna, at sollicitudin lorem erat et tellus. Nulla
quam tellus, auctor eget tincidunt non, tempor vel erat. Vestibulum sit amet dolor aliquam, consequat nunc ut,
pretium lectus. Nulla nec tempor lectus. Morbi non condimentum lectus. Sed aliquam neque sed feugiat convallis.
Nulla facilisi. Proin pretium fermentum risus sit amet maximus. Vivamus accumsan at massa at ornare. Morbi ac
malesuada sapien. Fusce iaculis, felis sit amet facilisis iaculis, nibh tellus maximus metus, sit amet rhoncus libero nisi
quis lacus.

Suspendisse molestie auctor nisi eget aliquam. Curabitur porttitor sollicitudin arcu id aliquam. Nam sed lacus in
metus tincidunt rhoncus. Donec pharetra massa ut dolor laoreet lacinia eget id sem. Nulla tristique, est congue
pharetra malesuada, magna dui placerat enim, in congue augue purus eu arcu. Donec sagittis dolor nulla, vitae iaculis
sem faucibus ut. Donec pretium elit quis ipsum sodales condimentum.

Nam arcu dolor, rutrum in ultricies vel, tincidunt non purus. Maecenas maximus, diam eu posuere porta, libero
odio eleifend dolor, nec dapibus sem ligula a erat. Cras venenatis libero sit amet nunc sagittis mollis. Morbi feugiat
maximus ligula, ac consequat arcu accumsan eget. Aenean iaculis imperdiet sem sed ornare. Etiam at sodales arcu.
Aliquam erat volutpat. Ut sed dui sit amet enim cursus volutpat. Fusce dapibus eget lectus ut consectetur. Cras
luctus, nibh vitae ornare sodales, magna ante aliquam dui, ut vulputate leo tortor non ex. Aenean vel tempus augue.
Suspendisse nec posuere purus.

Regards,
Name Surname

30pt StJohn
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26 March 2025

Lorem ipsum dolor sit amet, consectetur adipiscing elit nam nisi tellus.

Dear Name Surname,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam nisi tellus, aliquet ut nisl et, volutpat fringilla elit.
Aenean elementum, odio ut elementum ultrices, nisl justo dapibus urna, at sollicitudin lorem erat et tellus. Nulla
quam tellus, auctor eget tincidunt non, tempor vel erat. Vestibulum sit amet dolor aliquam, consequat nunc ut,
pretium lectus. Nulla nec tempor lectus. Morbi non condimentum lectus. Sed aliquam neque sed feugiat convallis.
Nulla facilisi. Proin pretium fermentum risus sit amet maximus. Vivamus accumsan at massa at ornare. Morbi ac
malesuada sapien. Fusce iaculis, felis sit amet facilisis iaculis, nibh tellus maximus metus, sit amet rhoncus libero nisi
quis lacus.

Suspendisse molestie auctor nisi eget aliquam. Curabitur porttitor sollicitudin arcu id aliquam. Nam sed lacus in
metus tincidunt rhoncus. Donec pharetra massa ut dolor laoreet lacinia eget id sem. Nulla tristique, est congue
pharetra malesuada, magna dui placerat enim, in congue augue purus eu arcu. Donec sagittis dolor nulla, vitae iaculis
sem faucibus ut. Donec pretium elit quis ipsum sodales condimentum.

Nam arcu dolor, rutrum in ultricies vel, tincidunt non purus. Maecenas maximus, diam eu posuere porta, libero
odio eleifend dolor, nec dapibus sem ligula a erat. Cras venenatis libero sit amet nunc sagittis mollis. Morbi feugiat
maximus ligula, ac consequat arcu accumsan eget. Aenean iaculis imperdiet sem sed ornare. Etiam at sodales arcu.

| etterhead example using clear space












St John

CO LO U R Our secondary colours provide additional flexibility to Usage Guidance:
support the St John brand across a variety of applications.

Contents S ECO N D A RY They are designed to complement — not overpower —

e Use secondary colours sparingly — no more than 10% of a layout.

the primary palette, ensuring that St John Red and the e Apply for backgrounds, infographics, accents, and highlights.
Introduction PA L ETT E key greens always remain the dominant brand identifiers. e Never use secondary colours for logos, headings, or call-to-action buttons.
These colours were selected based on the colour theory .
e Ensure strong contrast for accessibility and readability.
Brand Positioning agreed upon by CCOP. 2 J Y
Logos & Lockups
Colours
Primary CMYK CMYK CMYK CMYK CMYK CMYK
Colour Palette 10/90/0/2 84/21/0/46 0/4/88/15 0/19/91/1 66/52/0/45 40/67/0/40
Secondary RGB RGB RGB RGB RGB RGB
Colour Palette 85/10/65 9/43/54 85/82/10 99/80/9 29/31/55 43/29/49
Typography HEX HEX HEX HEX HEX HEX

D91AA6 166D8A DO9D11A FCCC17 494F8B 6d4a7d

Brand in Application
COLOUR COLOUR COLOUR COLOUR COLOUR COLOUR COLOUR COLOUR

Vivid Pink Ocean Citrine Ripe Lemon Blaze Orange Electric Blue Blueberry Dark Lavender

40% 40% 40% 40% 40% 40% 40% 40%

80% 80%

20% 20% 20% 20% 20% 20% 20% 20%
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TYPEFACES
SYSTEMS (FREE) FONT

To maintain consistency and accessibility across
platforms where licensed fonts are unavailable,
we use two approved system fonts:

e Aptos — our preferred system font for
modern environments (Windows 11,
Microsoft 365). Clean, legible, and closer
in tone to our primary brand typeface.

Use Aptos for all internal documents,
presentations, and digital communications
where supported.

e Arial — our fallback system font, compatible
with all devices and operating systems. Use
Arial where Aptos is not available.

Both fonts ensure brand legibility and are
universally accessible, allowing seamless
communication across all teams and
external stakeholders.

Aptos

AaBbCc

Together we support

our communities.

abcdefghijklm
nhopgrstuvwyxz
ABCDEFGHIJK
LNOPQRSTUVWYXZ

Aptos Bold

abcdefghijklm
nopgrstuvwyxz
ABCDEFGHIJK
LNOPQRSTUVWYXZ

Aptos Regular
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TYPEFACES
SYSTEMS (FREE) FONT

To maintain consistency and accessibility across
platforms where licensed fonts are unavailable,
we use two approved system fonts:

e Aptos — our preferred system font for
modern environments (Windows 11,
Microsoft 365). Clean, legible, and closer
in tone to our primary brand typeface.

Use Aptos for all internal documents,
presentations, and digital communications
where supported.

e Arial — our fallback system font, compatible
with all devices and operating systems. Use
Arial where Aptos is not available.

Both fonts ensure brand legibility and are
universally accessible, allowing seamless
communication across all teams and
external stakeholders.

Arial

abcdefghijkim
nopgrstuvwyxz
ABCDEFGHIJK
LNOPQRSTUVWYXZ

Arial Bold

aBbCc

Together we support
our communities.

abcdefghijkim
nopqrstuvwyxz
ABCDEFGHIJK

LNOPQRSTUVWYXZ















mailto:media%40stjohn.org.au?subject=






